





MECHANICAL REQUIREMENTS

Page Size Non-Bleed Bleed
Full Page 7"x 10" 83/8"x 11 1/8"
1/2 Page (Horizontal) 7"x47/8" 83/8"x 5"
1/2 Page (Vertical) 33/8"x10" 41/8"x 11 1/8"
1/4 Page 33/8"x47/8" —

Journal Trim Size:

a. Journal trims 3/16" off top, 1/8" bottom, gutter and outside edge.

b. Final trim size of publication is 8 1/8" x 10 7/8".

c. Live matter should be kept to a minimum of 1/2" inside trimmed edges,
and a minimum of 1/2" should be allowed for the bind.

Type of Binding: Perfect

Paper Stock:
a. Cover: 80 Ib Sterling with UV coating; Inside Pages: 40 Ib Velocity Plus
b. 4-color process available

JCOiis produced digitally and printed direct to plate (DTP). Below is the file

format submission information for ads:

+ Ads must be submitted as a high-resolution PDF with advertiser name and
issue date in the filename.

+ Upload a high-res PDF to The Walchli Tauber Group Inc. FTP site at ftp2.wt-
group.com — user: wigroupftp, password: sendfiles

+ Find the folder for JCO and the issue date for your ad, and copy your high-res
PDF into that file.

+ Send an email to roland.keve@wt-group.com indicating that materials have
been uploaded.

* You also can email the PDF to roland.keve@wt-group.com if the file is less
than 10 MB.

+ Ads may be submitted on CD-ROM. WinZip and Stuffit are the only accept-
able compression techniques. Ship to: Walchli Tauber Group, Attn: Roland
Keve, 2225 Old Emmorton Road, Suite 201, Bel Air, MD 21015

a. Sizes: 2-page insert—8 3/8" x 11 3/16"
4-page insert—17"x 11 3/16"
Larger sizes upon request.

b. Inserts to be supplied folded

¢. Trimming: 3/16" off top, 1/8" bottom, gutter and outside edge; margin
for live matter 5/8" inside all edges of untrimmed insert.

d. Stock: 80 Ib. text stock maximum
e. Quantity: 30,000 per issue
f. Copy Clearance: All inserts subject to approval by ASCO. Copy should be

supplied to The Walchli Tauber Group prior to printing inserts. Allow three
weeks for approval.

Disposition of Reproduction Material:
Destroyed after one year.

+ Contracts, insertion orders, other instructions, publication set copy,
electronic files, and color proofs should be sent to: Walchli Tauber Group,
Attn: Roland Keve (Journal of Clinical Oncology, issue date),

2225 Old Emmorton Road, Suite 201, Bel Air, MD 21015,
(443) 512-8899 ext. 101, roland.keve@wt-group.com.

+ Send all inserts to: Cadmus Professional Communications,
Attn: Donna Dottellis (Journal of Clinical Oncology, issue date),
500 Cadmus Lane, Easton, MD 21601-0969.

CIRCULATION

as of August 21, 2007

Total Circulation
International vs. Domestic

INTERNATIONAL
7,467

DOMESTIC
16,662

24,129

Circulation
Member vs. Non-Member

MEMBER
19,995

24,129

Member Circulation
Domestic vs. International

INTERNATIONAL

6,009 DOMESTIC
13,986

19,995

Non-Member Circulation
Domestic vs. International

IINTERNATIONAL

1,458 DOMESTIC
2,676

4,134



DEMOGRAPHICS

TOP AREAS OF PROFESSIONAL FOCUS
General Oncology 7,134
Leukemia / Lymphoma / Myeloma / MDS 5,988
Breast Cancer 5,608
Clinical Trials / Biostatistics / Epidemiology 4,061
Gastrointestinal Cancer (not Liver & Pancreas) 3,395
Lung Cancer 3,363
Medical Oncology 2,892
Gynecologic Cancer 1,659
Genitourinary Cancer 1,656
Pharmaceutical / Drug Development 1,473

BOARD CERTIFICATION (ASCO Members)

Medical Oncology 12,381
Internal Medicine 9,255
Medical Oncology / Hematologic 6,250
Radiation Oncology 1,963
Surgicial 1,491
Other 1,309
Pediatric Oncology 969
Gynecologic Oncology 644
Laboratory Research 595
Onc Nurse 241

ASCO Membership Survey — August 2007.
Based on total number of responses captured, not total membership.

MEMBER’S PRACTICE SETTING
Academic Medical Center / University 10,916
Private Practice (Office or Hospital Based) 9,641
Training Program 2,785
Pharmaceutical / Biotech Company 2,171
Government Agency 882
Laboratory Reseach 866
Administration 574
Staff Model HMO 570

ASCO Membership Survey — August 2007.
Based on total number of responses captured, not total membership.

Insertion instructions shall be supplied for every advertisement and shall
clearly state the following information: name of publication, name of
advertiser, date to be inserted, size of advertisement, identification of
advertisement (proof of ad to be furnished if possible), plus any special
instructions such as bleed, color, etc.

Advertiser and advertising agency agree to indemnify, defend, and hold
harmless the publisher from any and all liability for content (including text,
illustrations, representatives, sketches, maps, trademarks, labels or other
copyrighted matter) of advertisement printed, or the unauthorized use
of any person’s name or photography arising from the publisher’s
reproduction and publishing of such advertisements pursuant to the
advertiser’s or agency’s order. The publisher reserves the right to reject
or discontinue any advertising. This right shall not be deemed to have been
waived by acceptance or actual use of any advertising matter.

A contract year, or 12-month period, starts from the date of the first
insertion. Twelve-month periods do not overlap; that is, space counted in one
contract period to determine the rate for that period cannot be counted again
toward determining the rate for the subsequent or past periods.

WHICH 5 MEDICAL PUBLICATIONS EO YOU
READ MOST CONSISTENTLY

JCO 83.7%
NEJM 70.2%
JAMA
IJROBP 29.6%
BLOOD 28.2%
ANNALS OF INTERNAL MEDICINE 26.1%
ONCOLOGY 24.6%

CANCER 19.7%

34.6%

THE LANCET 9.6%
SEMINARS IN ONC. 7.5%

Source: The Matalia Group
*Based on 320 respondents

Cancellation of space order forfeits the right to position protection.

The publisher’s liability for any error will not exceed the charge for the
advertisement in question.

The publisher assumes no liability if for any reason it becomes necessary
to omit an advertisement.

When change of copy, covered by an uncancelled insertion order, is not
received by the closing date, copy run in the previous issue will be
inserted.

Requests for specified position at R.O.B. rates are given consideration, but
no guarantee is made unless the position premium has been provided for in
the contract.

The publisher reserves the right to hold the advertiser and/or its advertising
agency jointly and severally liable for such monies as are due and payable
to the publisher.

In the event that an advertiser is owed a credit as a result of adjustment
of frequency rates, the publisher will provide credit only on future
advertisements placed.



